Distinguished Members

Platinum

InterSystems Corporation
Cambridge, Massachusetts
(617) 621-0600

Oleen Healthcare Information
Management
Silver Spring, Maryland
(301) 589-0900

Gold ,

Henry Elliott & Company
Wellesley, Massachusetts
(800) 417-7000

Silver

Brigham & Women’s Hospital
Boston, Massachusetts
(617) 732-5500

Bronze

Axis Clinical Software, Inc.
Portland, OR
503-291-7382

Data Innovations, Inc.
South Burlington, VT
(802) 658-2850

ESI Technology Corporation
Natick, Massachusetts
(508) 651-1400

George James Software Ltd.
Middlesex, England
019 32 252568 IR

Interactive Systems & Management
Corp. : '

Little Falls, New Jersey
(973) 256-7633

Jacquard Systems Research
Rockville, MD
(301) 762-8999

KB Systems, Inc.
Hermdon, Virginia
(703) 318-0405

Kennedy Health System
Cherry Hill, New Jersey
(609) 488-6500 "

NDC Federal Systems, Inc.
Alexandria, VA
(703) 578-5058

Omega Legal Systems, Inc.
Phoenix, Arizona
(602) 952-5240

Sanchez Computer Associates
Malvern, PA
(610) 578-4265

Sumter Regional Hospital
Americus, GA
(912) 931-1380

Synertech Health System Solutions; Inc.
Harrisburg, PA

(717) 730-5809
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VIEWPOINT
Proprietary or Not Proprietary

by Pamela G. McIntyre

One of the classic barriers to market entry taught in every MBA class in Amer-
ica is that of making one’s product proprietary. This is especially true of the
software industry. While Windows has lessened the effects of this to some
extent, the war still rages. Companies are bent on backing their customers into
a corner, making it so painful to change products that it it more attractive to
upgrade a less than efficient product than bear the costs of changing (or con-
verting) to.a new one.

I have to smile whenever I come across an article on standards. No doubt a
great deal of time and effort goes into developing standards, allegedly for the
benefit of everyone involved. Then, a great deal more time and effort goes into
making sure that the product is completely incompatible with competing prod-
ucts. The problem here is that this sometimes results in unexpected and very
annoying inconveniences for the users.

I want to buy software, install it, and have it work with everything I own imme-
diately. Rarely is that the case. I have graphics that work with one program but
not with others unless I convert it. I have software programs that “hang” when
run concurrently with other programs. I actually have a problem with Windows
disabling the secondary IDE controller in my PC which disables my CD-ROM
drive. I had to get a patch off of the manufacturer’s web site to “fix” the prob-
lem. Having to constantly deal with these things is not the bestwse of my time.

Winfried Gerum’s article on page 16 of this issue focuses on using M to
accommodate differences in requirements (specifically units of measure)
rather than creating something so different that it is rigid and inflexible. It
appears to me that there is a gigantic market for someone who is interested
in creating a product whose advantage is that it works with everything
else.While Gerum’s article deals with units and scale, the same principle
applies to language differences (spoken and written), the ability to run under
more than one operating system (without having to buy a separate version),
compatible graphics formats, standard use of control characters and function
keys, etc. Make it flexible.

Proprietary products are not as well accepted as they once were. The customer
has gotten a little smarter and so should you. M

Welcome to Viewpoint. The opinions expressed in this column are those of the author and
do not necessarily reflect the opinions of MTA. Guest writers and responses to columns are
welcome and will be printed at the discretion of MTA. Email: MTA@mtechnology.org
Pamela G. Mcntyre received a B.S. degree in biology from the University of Wisconsin and
a master’s degree in business and information systems from the University of Maryland. She
has spent over 14 years in the field of information management and is currently a freelance
writer, and managing editor of M Computing. Email: pgm@erols.com
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