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D
o you know about COMDEX? It's the world's #1 computer and communi­
cations show for resellers and corporate decision makers. COMDEX will 
attract more than 100,000 people from around the world to see the latest in 

computer technology when the spring show takes place May 24 to 27, 1994, in 
Atlanta. When the meeting goers visit the COMDEX exhibit floor, they will see 
our technology among the biggest and brightest. And do we intend to shine! 

What will these decision makers see? An M Technology exhibit, complete with 
exciting applications and all the bells and whistles available, that introduces atten­
dees to Mand its related technologies. We will take the message of Mand what 
it can do directly to the people responsible for choosing systems and software for 
businesses, government, and organizations from around the world. 

We're excited, too, because the real stars of the show will be the MTA people 
involved. The workers and funders, led by a dedicated group of Distinguished 
Members, are reaching into their pockets and their work schedules to put together 
the COMDEX booth, along with an advertising and direct mai\.Sampaign. Leading 
the "pack" are: Digital Equipment Corporation; InterSystems Corporation; Micro­
netics Design Corporation; Greystone Technology Corporation; Arnet Corpora­
tion; Collaborative Medical Systems; CyberTools, Inc.; Educational Systems, 
Inc.; McIntyre Consulting, Inc.; Motec, Inc.; Patterson, Gray & Associates; and 
Sentient Systems. 

These companies are jointly funding this project to raise the awareness of M Tech­
nology in the computer world as part of an overall industry program to expand the 
market. The bottom line for MTA members is a stronger industry, which translates 
into job growth and security, an invigorated technology, and acceptance among 
your non-M peers. 

This COMDEX campaign is just one way we work for you. If you want to know 
more about the industry promotions program, contact MT A at 301-431-4070. There 
are many ways you can get involved. Sponsor the COMDEX campaign or the full 
promotions program by becoming a Distinguished Member. We also need compa­
nies willing to work with us in developing story ideas and articles for the press. 

COMDEX here we come ... Al 
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